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This is the fifth book from the Advances in Tourism Research Series by 
Pergamon. The publishers advise the purpose of the series is to review the 
state-of-the-art of research into management issues facing decision makers, 
and in doing so question prevailing assumptions. Previous topics published in 
the series have been: management of heritage cities (Ashworth and 
Tunbridge), tourism management towards the new millennium (Ryan and 
Page), modern econometric approaches to tourism demand modelling (Song 
and Witt), and tourism in South East Asia (Teo, Chang and Ho). Forthcoming 
topics include the management of tourist health and safety (Page and Wilks), 
and progress in tourism and transport research (Page and Lumsdon).   
 
A text addressing seasonality is a welcome addition to the tourism literature. 
Given the challenges presented to practitioners by seasonal variations in 
tourism demand, it would be expected the topic would have received more 
attention in the literature. Seasonality in Tourism comprises 192 pages and 11 
chapters, contributed by 18 authors.  
 
In the opening chapter, Baum and Lundtorp provide a brief introduction to the 
nature of the seasonality of tourism demand and the rationale for the text. 
They suggest the principle guiding what they acknowledge to be an eclectic 
collection range of papers was ‘lesson drawing’ (Rose, 1991, 1993).  Readers 
are advised to draw their own conclusions from the lessons provided in the 
experiences reported in the other 10 chapters. 
 
Butler (Chapter 2) points out the fact that seasonality still exists in most parts 
of the world, points to a failure to overcome the ‘problem’. This is in spite of 
significant efforts by policy makers and marketers. The paper is a revised and 
updated version of Butler (1994), and presents an excellent overview of the 
characteristics of seasonal demand, such as causes, impacts and policy 
implications. Butler’s review of the literature identifies significant gaps, 
particularly relating to the lack of longitudinal data and dearth of theory. Butler 
concludes with the challenge that more research needs to be undertaken on 
the causes of seasonality before continuing attempts to modify demand 
patterns. This is a thought-proving paper, succinctly addressing a balance of 
positive and negative effects of the temporal and spatial nature of seasonality, 
and one that sets a platform for the rest of the book. 
 
Lundtorp (Chapter 3) discusses the complex issue of seasonality 
measurement. The focus of discussion is measurement of the number of 
visitors, due to the difficulty in obtaining economic impact data. The 
seasonality indicator and Gini-coefficient are used to seasonality patterns in 
15 Danish counties over a 10-year period. While the aim of the chapter is to 
determine whether seasonality can be measured in a simple way, this will be 
a challenging read for some, particularly practitioners lacking formal training in 
quantitative techniques. 
 
In keeping with the ‘lesson-drawing’ approach, the remaining chapters are 
presented in a series of case studies. It should be noted at this point that 
although the editors comment on the universal challenges of seasonality, the 
cases are drawn only from what are described as ‘cold water destinations’. 
This may or may not limit readership, given the lack of in-depth literature on 
the subject. However, a paper addressing successful campaigns by warmer 
destinations, such as Florida and some Caribbean islands, which are briefly 
referred to in the introductory chapter, may have generated wider appeal. 
 
Kennedy and Deegan (Chapter 4) present an analysis of seasonality in Irish 
tourism during the period 1973-1995. The paper highlights how impressive 
visitor increases during this period mask a failure by policy makers to 
overcome the severe effects of seasonality in Ireland. SØrenson (Chapter 5) 
models seasonality of hotel nights in Denmark by county and nationality. 
Lundtorp, Rassing and Wanhill (Chapter 6) introduce the case of Bornholm as 
a typical peripheral region in Northern Europe. Bornholm is a small island 
located 150 km from mainland Denmark, and experiences an off-season that 
is described as no-season. Flognfeldt (Chapter 7) analyses the consequences 
of summer tourism in the Jotunheimen Area, Norway. Jeffrey and Barden 
(Chapter 8) present an analysis of the nature, causes and implications of 
seasonality on the occupancy performance of hotels in England. A framework 
for occupancy analysis is offered to enable effective marketing strategies to 
modify demand patterns. Klemm and Rawel (Chapter 9) introduce the case of 
Eurocamp to demonstrate the opportunity for businesses to extend the school 
holiday season through extending the customer base by targeting markets 
with different holiday dates.  
 
Outside of Northern Europe, Commons and Page (Chapter 10) discuss the 
management of seasonality in New Zealand’s Northland region. Northland is a 
useful example of a southern hemisphere peripheral region, where 
seasonality is particularly pronounced. Indeed, the authors suggest 
seasonality is the principal concern of the Northland’s tourism decision 
makers. In an effort to stimulate more attention towards a theory of 
seasonality, Hinch, Hickey and Jackson (Chapter 11) test the merits of leisure 
constraints theory (see Hinch and Jackson, 2000) in an empirical analysis of 
seasonality at Fort Edmonton Park, Canada, a predominantly outdoor visitor 
attraction.  
 
The range of case studies offers something for tourism economists, 
geographers and marketers. The collective discussion highlights the need for 
increased research into seasonal demand in tourism, arguing a lack of 
scientific theory and empirical research.  
 
Topics not addressed, and which could make a worthwhile contribution to a 
future volume include for example, de-marketing, periodicity, human resource 
strategies, pricing, the use of events and conferences, and as indicated, 
seasonality at warm climate destinations.  
 
From a teaching perspective, the text would be a valuable resource in any 
paper addressing issues of seasonality at advanced undergraduate and 
graduate levels. The text will undoubtedly aid students’ understanding of the 
dynamic and complex nature of seasonality in tourism. The text should also 
be considered by practitioners involved in destination planning and marketing. 
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